


FEATON delivers on the promise of Surprising

Hospitality through clever, modern design, an
enthusiastic Can-Do service culture and an on-going

commitment to sustainability.

FATON's unique and easily accessible range of

facilities and efficient, intuitive service ensure an

effortless and engaging hospitality experience for

today/s Frequent travellers.

It's surprising that no one else has thought of it




SUPRISNGLY ESTABLISHED

reat Eagle Holdings Limited is one of Hong Kong's leading property

and hotel companies, developing and managing high-quality office,

retail, residential and hotel properties in Australig, Canada, Ching, England,
Hong Kong, New Zealand, Thailand and the United States.

Great Eagle Hospitality Group Limited, a subsidiary of Hong Kong’s publicly listed Great Eagle Holdings Limited,
oversees and coordinates the successful performance of its own hotels under the brands of Eaton, The Langham

and Langham Place, and provides professional management services to other partners and owners.

Already spanning four continents, the Group is a modern and dynamic organisation that brings a
refreshing new approach to hotel management. Great Eagle Holdings Limited seeks to develop
the Eaton brand through the planned development of a portfolio of properties, either owned and

managed, or simply managed, by Great Eagle Hospitality Group Limited.

EATON HOTELS INTERNATIONAL

The first hotel to be operated by Great Eagle was the Eaton Hotel in Hong Kong in 1990. Since its
opening, this Eaton property continues to set the pace in its market segment with its Surprisingly

Smart and Surprisingly Affordable proposition and Can-Do service spirit.

THE LANGHAM HOTELS AND RESORTS

The Group’s hospitality expertise derives from The Langham Hotels spread around the world, all taking
their inspiration from the historic and groundbreaking The Langham, London which opened in 1865.
Today, The Langham’s expanding portfolio covers Auckland, Bangkok, Boston, Hong Kong, London,

Melbourne, Pasadena and Shanghai.

LANGHAM PLACE HOTELS AND RESORTS

In 2004, the Group opened Langham Place, Mongkok, Hong Kong, an award-winning property in one
of Hong Kong’s most remarkable districts. The first five-star hotel in the bustling heart of Mongkok,
Langham Place introduces a refreshingly modern lifestyle product with clean lines and hi-tech delivery.
Langham Place’s expanding portfolio of hotels and resorts now covers Auckland, Bangkok, Beijing,

Guangzhou, Hong Kong, Phuket, Pune and Samui.




DELIVERING ON THE PROMISE OF

aton features a unique brand model which affords increased flexibility

in different geographic locations and ensures that Eaton has an effective

presence in the Upsca|e, Midscale and Extended Stdy markets.

All Eaton properties share a similar design philosophy: smart, modern, uncomplicated and sustainable.
Yet, each Eaton Hotel derives its sense of place through contemporary accents, accessories and art that

reflect, and are sourced from, the local community.

Key Eaton Experience signatures:

* Easy Sleeper Beds

» Exceptional Towelling and Linen

* E Points (high-speed internet connectivity at your fingertips)
» Eaton Express Breakfast

» Exert Fitness Centres (24-hour access)

* Elements: Sustainable Menus, Amenities, Experiences



EATON LUXE is all about SOPHISTICATED SIMPLICITY

Eaton Luxe hotels are exceptionally well equipped and effortlessly engaging.
Eaton Luxe style is all about modern, intuitive luxury. Sustainability is a key element.

Eaton Luxe delivers an uncomplicated yet surprisingly sophisticated hospitality experience.

EATON SMART is all about CLEVER SIMPLICITY

Eaton Smart hotels are both clever and comfortable.
Eaton Smart style is simple, contemporary, concise and uncluttered.

Eaton Smart cleverly delivers “Everything You Need” at a surprisingly good value.

EATON HOUSE is all about SIMPLE LIVING

Eaton House offers comfort and convenience with a smart selection of facilities and services.
Eaton House style is modern and residential in feeling.
Eaton House simply delivers “Everything You Need” for an enjoyable long stay experience

at a surprisingly good value.



TOTALLY SALES

GLOBAL SALES

ith worldwide coverage of hotel sales and marketing, in
association with Langham Hotels International, Eaton employs

sales teams that drive business and build market share.

Headed by experts in their field, functional teams work with distributors and clients face-to-face and

through sophisticated online channels to maximise revenue and profit.

We seek out customers through our on-the-ground reach in key markets. These global sales offices

field a mix of full-time Eaton staff as well as sales agents who represent our entire portfolio.

The sales team is fully engaged in the corporate FIT contracting process (RFP), sourcing business for
Meetings, Incentives, Conferences and Exhibitions (MICE), Tours and Travel as well as airline-related

business.

GLOBAL SALES OFFICES
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YOUR BRAND

ADVERTISING AND PUBLIC RELATIONS

rand communications in our target markets ensure that our innovative

products receive maximum exposure.

Eaton’s unique corporate identity and advertising images effectively portray the essence of the brand
to the general public, guests, consultants, suppliers, as well as employees. Using distinctive visuals and
graphics that echo the brand pillars, our communications scheme vividly profiles the individuality of the
Eaton proposition — a stylish and modern environment, smart and affordable levels of comfort, spirited

Can-Do service and on-going commitment to sustainability.

Our advertising is supported by public relations and editorial
press coverage. Journalists are invited to join overseas press
trips organised by our hotels so stories are generated on the
locations as well as our properties. Our Press Club ensures

that the media find us supportive, informative and proactive,

which in turn helps maximise our editorial coverage.



ALLIANCE

ELECTRONIC DISTRIBUTION

aton connects with every electronic distribution channel in the

world through careFtu se|ecteo|, state-of-the-art techno’ogy.
This third-generation seamless connectivity to systems upon which travel
agents depend, ensures that our hotels are easi|y accessible and that

bookings flow freely and quickly.

Our online booking service allows guests to reserve accommodation in real time. It also includes
a press room where all releases are logged, and a picture gallery where guests can view the most
up-to-date images of our hotels and industry partners can download high-resolution images for
their own brochures and partner marketing. It additionally offers a meeting planner section where

customers can view the various seating arrangements possible in our many function rooms.

Global Distribution Solutions (GDS)
This system connects to over 500,000 travel agents who can assist with obtaining information,

booking and confirming rooms instantly. Eaton chain code (EQ)

REVENUE MANAGEMENT

evenue management (R/\/D Is important at Edton, so we have 4
dedicated, specialist RM team which works to ensure that the

ootential for full occupancy is realised.

The revenue management team ensures that each Hotel enjoys optimum exposure in all distribution

systems, thus underpinning market share performance.

To fulfil our revenue optimisation strategies, we have incorporated a top-of-the-line electronic
revenue management system. This provides total automation in helping hotels make the right

decisions when managing availability and pricing.



CUSTOMER RELATIONSHIP MARKETING

Customer Relationship Marketing (CRM) is also a priority for Eaton and is expressed through a

number of exclusive programmes, in association with Langham Hotels International:

1865

Our loyalty programme which distinguishes our
return guests and ensures they are recognised

along with their preferences.

takethelead

A dedicated online event-planning platform to
make event organisers’ lives easier. At the click
of a mouse, takethelead provides planners
with a one-stop, bespoke service designed to
assume responsibility for every detail of an

event.

SUPPER CLUB

A food-and-beverage loyalty programme that

can be customised for each hotel to attract
local guests to our restaurants, and extend

such benefits worldwide.

OUIDA

A booking handler’s programme that rewards
personal assistants and secretaries for booking

corporate business and meetings at our hotels.

E-COMMUNITY

A portal that draws visitors to our websites to
join an e-community of potential guests whom

we can offer tailormade propositions.

FREQUENT FLYER
PARTNERSHIPS

We link up with key frequent flyer programmes
to reward regular visitors with airline miles.
These programmes not only encourage
customers to book with Eaton Hotels, but they
also allow our CRM team to target tens of
millions of potential customers through airline
newsletters, email marketing campaigns and

direct mail.




MODEL

EATON SMART

MIDSCALE

Guestrooms with three-point bathrooms
One restaurant, one bar and in-room dining
Internet access

Retail store

Meeting rooms

Pool and gym

EATON LUXE

UPSCALE

Guestrooms with four-point bathrooms

Two restaurants, one bar and 24-hour in-room dining

Business centre

E Club

Executive floors

Event facilities including a ballroom

Pool, gym and spa

EATON HOUSE

EXTENDED STAY

Studios with three-point bathrooms

One- and two-bedroom suites with four-point
bathrooms / ensuites

Fully equipped kitchenettes including built-in
laundry facilities

Bespoke daily service
Wireless internet access
Eaton express breakfast

Pool and gym
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